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Abstract
Tourists’ Opinions and Behaviour toward Authenticity
in Nostalgia Tourism: A Case Study of
100-Year-Old Samchuk Market Community

Suphanburi Province

Authenticity has been one of the most debated issues in
tourism studies for more than a decade. It is assumed that tourists
search for authenticity and places which differ from those found in
their daily lives. Nostalgia, which can be a form of cultural tourism,
can fulfill these needs. However, in reality, tourists will always en-
counter the staged authenticity of tourism (MacCannell, 1973). This
research aims at evaluating the authenticity of this tourist attraction
based upon the criteria proposed by the Hoi An Protocols (2009). It
surveys tourists’ opinions and behaviour towards authenticity under
the management of nostalgic tourism and proposes suggestions for
the sustainable management of nostalgic tourism. The study was
conducted in the 100-Year-Old Samchuk Market Community, using
data collected through in-depth interviews with outside scholars
and market community members who also are tourism managers,
through participant observation, and through questionnaires given
to 100 tourists.

The results of this study show that nostalgia is the most
important motivation for tourists to visit the 100-Year-Old Samchuk
Market Community. This is because the community still seems to
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have authenticity in terms of location and setting as well as form
and design. However, the authenticity in terms of the use and func-
tion of this place has already changed in response to the changing
direction of nostalgia. That is, old markets now have new uses and
functions as tourist attractions. The study further reveals that most
tourists recognize and evaluate the authenticity of this place very
well, however the originality/authenticity is not the main concern.
According to the results of this study, the authenticity of tourist
attractions will be the major challenge for the sustainable manage-

ment of nostalgic tourism.

Keywords: authenticity, nostalgic tourism, cultural tourism
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(Goulding, 2001: 567) lun1saangeldan “Nostalgia (WaaRalag)” i
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(a painful condition)” (David 1979 : 1) ﬁf]ﬁwﬁﬁmzﬂmgﬂﬂa&lmﬁﬁuﬂ%@
wnlasunndanaaianaadn Taduug lames Johannes Hofer) lul
A.A. 1688 nsiludmyimansunndifialdaiunaennimean Psy-
chological symptom) @slainasaduneanszen1s9n “ansnniasn
FaufntuanANLIrounasndUll SR esuew (Scanlon
and Eheret, 2008: 8)
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v (@und) duAnannnsluemniszaunisl wandusi viie
nsLan1sluesn” (Baker and Kennedy, 1994: 170)
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“Wnu‘uﬁu (bittersweet)” (Holak and Havlena, 1992) NAN9AE Az
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289N13M (Golomb, 1995: 7) LLtﬁdﬁﬂ@ﬁqﬁmzwuﬁﬂﬁwﬁﬁﬁﬁiﬁﬂ@ﬂ
ASS UARENNAa LA TENNANAEN aG TR AR (Triling, 1974 : 11)
Iananaldan “the word ‘authenticity’ comes so readily to the tongue
these days and in so many connections that it may very well resist ...
efforts of definition.” WHARATLNAALFLINBEHIRNNZNNIATIAEBLAMN
Huaeawinielssidiuaaesdalinglunisine (Triling, 1972)
pantuuaAnainatagninlllszansldlunisdnnisninginsmig
%uuﬁimLﬁmﬁum%\*}mﬂLﬂuﬂimﬁuﬁguﬁumimqu N Uazng
aydnEnineInImedmuessn lasdsnglungiinsieisud  (Athens
Charter) A.A. 1931 Maueuuslit “nirauinmaaryeingiaguazs
LLUU@%LEN (Preservation of the original material and form)”

flaatinh s “anuasad alfluFunaesmsvieaiion
Tnefimonamang maneis mslaldnudfwdeilszaunisoiiant
FIVRIRAY NTUFINE WARATM N1sTaNYiniAngTHsina 7 Tu
AOURATS  PaemauiiToAnIvEn gt s lAlaentanARA NG
TRUBITNANUNGINAR AITIWEALNL (Fridgen, 1990: 160) lAfieny
Anvenilulsunaaanisieaianldan

“Authenticity means really seeing and experiencing what a
place, its people, and attractions are like. This desire to see the real,
to live as the natives do, and to get behind the scenes is a significant
factor in modern tourism. Authenticity also encompasses the desire of
tourists to not only see and experience, but buy the authentic artifacts

of a culture.”
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Tl Buvaeinsvieafitnasiiannuianandnaunaiae AnNasaL
vanede ersuaivFenniannaslafduiusiuanuiiviedng
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